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Statistics Canada, Individual Taxfiler Data, CANSIM Table 111-0001
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MORE FROM FEWER.

proportion of Ca nadi

an Taxfilers Claiming Donations,

and Average Amount Claimed

il % of taxfilers

@ Average Donation

Source: Statistics Canada, Individual Taxfiler Data, CANSIM Table 111-0001
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BUT NOT OUT!

]

1/ [

In 2020, Canadians donated

$480,295,28

to charities using CanadaHelps!

Source: CanadaHelps, Jan 2021
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SHIFT IN FOCUS.

Bnline Donations by Charitable Categories

Online Giving index by Charitable Categories

t ing Index (Dec 2020)

Charitable Categor {os - Online Giv

: 184.6
Indigenous w
Peoples
\
181.9

Social
Services

Public
Benefit

Health

Animal | .
Charities
' 140.4
Arts &
Culture
| 139.5
Ervironment
! 138.4
Religion
| 126.7
Education ’
\; 100.6
‘niemaﬁcna‘w ,,,,,,,,,,,, TR e
50 100 150 200

Q

Online Giving Index Value

Charitable Categanes: Online Donations {2020}

|
Indigenous | $7.8M
Peaples
: ‘1 $196.8M
Social 5
Services
Public ‘ $77.0M
$104.0M
Health ”
Animal \ $22.6M
Charities \-
|
{1 $26.9M
Arts & ; $
Culture
$17.9M
Environment
\
| 112.3M
Religion :
$66.2M
Education
|
| $31.8M
international _ [ EEEE ey Sl R
SOM $50M $4100M $150M $200M

Online Donations

Source: CanadaHelps, The Giving Report 2021
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has your own charitable giving changed?

in the past six months,
(All respondents)

Donor Profile

Prompted

Casual
Donors

Donors
(n=563)

is LESS since
D

Charitable giving
covi

My charitable giving is the
same/has NOT changed since
COVID

Have been giving MORE to the
charities you were already
supporting hefore COVID

nto DIFFERENT

Have give
charities than you did before
cOoVviD

Source: Angus Reid Institute, Sep 2020

Super Donors
(n=366)
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AND FOUNDATIONS...
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TOTAL GRANT DOLLARS ($ BILLIONS)

29.8%

increase in the first
& months of 2020

.AND DAFs.

Source: National Philanthropic Trust, DAF COVID-19 Grantmaking Survey, 2021
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A LOOK BACK.

A

Covid, to raise money to sup

pandemic.
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THE HERE & NOW.

3/[:11
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donor experiences.
tory through including a

g social networks, prou
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focus on growin

yourselves.
3. Shifting to — O back to -

dly promoting

with success.
_ celebrate accomplishments,

holidays, flexibility, compensation.
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ocial justice,
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on fundraising priorities and case —equity, S
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2. Many organizations also emp
in making their case.

THE FUTURE.
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ng forward.
fundraising
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MICHAEL

GARRON
KA SN H9SP|T'§E - TYPE TO SEARCH
C)UNDAT\ON

WHY GIVE WAYS TO GIVE YOUR IMPACT

ABOUT US

THE FUTURE.
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THE FUTURE.

Building a Culture of B

e impact of systemic racism and race-based discriminat

Understonding th
jmplication of these realities oN philcmthropy is significant-
culture change initiative is understonding the root ¢
e's self within the narrative t

: Foundctiono\ to any
locating on

understanding of key concepts, and

auses of the issue, building

ion on racio\izedlB\POC communities, and the

a common language: and
plicity and opportunities

(o] understand personc\ com

. for authentic allyship-
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THE FUTURE.

rom the Rogers family to e

‘ Historic $130 million gift
_Rogers centre for Heart Research

stahlish the Ted

Largé'st'pn'vate dbhaﬁon in Cana

andUof Tin individualized geno

dian heéﬁh caré histbry wil

micm

edicine, tissue engineering,

I brmg togethef the strvengt‘hAs of sic

kKids, UHN,

and advanced cardiac care

.é l11 Bavmskls Create
OM+ Endowment
T:rmil_ton philanthropists Charles and Margaret
$10aOvm-sk.l created an endowment of moregthe
million to support researchers across -

‘Hamilton Health Sci
ciences, McMaster Universi
.‘andv St floseph’s Healthcare Hamilton e




New. Doarineg. 20s.

¢ philantnrony:

forces shapin

five



Getting Ready for the

New. LDoaring. 20s.

1. WEALTH.

$500,000 and over

Total

Source: Statistics Canada, Individual Taxfiler Data, CANSIM Table 111-0001
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= Househdld savings
| $C billions

1. WEALTH.
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Source: Deloitte, Economic Outlook, March 2021
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1. WEALTH.

ESTAT

| e e CHARITIES
ES WITH CHARITABLE BEQUEST GIFTSTO

130,000

$878B

Source: Investor Economics, Donor-Advised Fund report, 2021
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1, WEALTH.

- A wave of retireme

" anotherinth

m a1%

B s~
B s

Expect to exit their
pusiness, but not
to acquire another

Expect to exit and
acquire @ busines

Do not expect to exit
their business

nt will create a boom in business transitions in the next five years.
of entrepreneurs expect to exit Fol e 1 4 of sellers expect to sell

. . . . s B W S e & . .
their business without acquiring S § o or transfer their business

26%

B s2%

- E13 1N 'sj'..‘- X%:' Fods - .
e next five years. Wi fom & & outside the family.

Family succession

gale/Transfer of '
control outside family

Wind down business
and sell assets

|

Source: Th i
e Coming Wave of Business Transitions, BDC, 2017
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1. WEALTH.
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1. WEALTH.

Donor-advised Fund Projections to 2026

g )/ '
L VA D Source: Investor Economics, Donor-Advised Fund report, 2021
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Central Banks Jump Into Climate-Change Policy Fray

Some say regulators are goind beyond their remits with focus on risks to financial systems and economies

‘Alarming lack of clear strategy for LGBTQ
inclusion practices across federal government, new

report finds

Pitching in: Ryersoh University chancelldr helps drive a |
bigger commitment to racial justice

Global V;lcciné Crisis Sends Ohiihbus
Signal for F ighting Climate Change

Ottawa

Pediatricians sound alarm over mental health
' crisisin youth

The gap between rich and poor couniries on vaccinafions
highlights the failure of richer nations to €€ it in their self-interest

to urgently help poorer ones fight a shared crisis.

§f W B @ in

Unprecedented number of kids turning up in doctor's offices, says group

" Canadian economy Won’vt fully recover until inequality

addressed, BoC’s Macklem says

v 12 13/ [+
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gm? vy



Getting Ready for the
New. RDoaring. 20s.

2. RELEVANCE.

SSEdn

: : kb " . " -
(et = § 3
i Baby Boomer Donors %\.i?\\ Millennial Donors Generation Z Donors
et Born between 1944-1965 fdl Born between 1980-1995 Born between 1995-2015
“ ; 25% of Canada's total population ; i 27% of Canada's total population 18% of Canada's total population
Top supporters of Top supporters of Top supporters of
29 P @ S'A et
s ¥ & L4 s ~— b s
Health Social Services Religious Causes Civil Rights Healthcare Education The Environment Human Rights Equality
0, o, ' 7 0, kT’ -.
90% 90% = 2% T ®
say they donate because donate because they More concerned with pelieve feeling connected to r‘;‘% Gen Z Donors tend to Gen Z is the most
they believe in the feel compassion for jssues rather than an organization was integral }‘% spread their donations racially and ethnically
organization’s cause. those in need. institutions. in their decision 0 give. L_‘ i across the spectrum of diverse generation in
‘ “ charitable areas. Canada's history.
i‘:‘\’l:i
69% own a desktop computer More than 25% of millennials use @ pf‘i:;
and 61% own a laptop. smartphone s their main SOUTCE of content. ‘%‘; 98% of Gen Z owns 3 smartphone.
il
istbrrier:'[rnsaren Biggest barri€ . Engagement. .

qgest barrier: kepticism
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Source: CanadaHelps, The Giving Report 2021
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COV‘D—1 9 Dashboa rd by the Center for Systems Science and Engineering (CSSE) at Johns Hopkins University (IHU)

Cases Deaths Vaccine Doses Administered
Last Updated at (M/D/YYYY)

5/14/2021, 10:21 AM 3,347,1 83 1 A»OS,&? 8,41 7

and Deaths by e e ey
Country/Region/Sovereigmy ‘ s liam

| 584,510
us

1262,317
india

1430,417
Brazil

{107,413
France

| 44,059
Turkey

|113,182 ‘
Russia AF RACA
1127.913
United Kingdom
[123,745
ftaly dpn AUSTRALIA
|79.281 &
Spain
| 85,855

Germany

| 69,254
Argentina

179.760 £ii FAO NOAA ‘ Powiered by Est
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3: DIGITAL & DATA.

Urban Bo?td'\ ;
15,000 steps i & €AY
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i =
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With mote thar

3114 PM

Rocket Boot

90,000 steps in a day

of this world! Yo just faunched
Fselfinto a very elite group of |
i Steppers, TS i

Pole to Pole

12,430 fifetime miles

Jingie alf the Whoat
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North Paje to th
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YFPercent who rate each as very or extremely important for brands to earn Of keep their trust

Solve my problems Solve society’s problems Enrich my life

|
l

A D DI 4 |
4, BLURRING LINES, \
|

|

|

Be a dependable provider 69 Be a visionary Be a source of joy 58
Be a reliable source of information 64 Be a problem solver 60 Be a personal inspiration 53
S —— \ Be a protector 63 Be a positive force in shaping our culture 58 Be a means of self-expression 48
_ i Be an innovator 63 Be a safety net 57 Be a source of entertainment/distraction 46
| Be an educator 55 Be a collaborator 54
‘, Be a calming voice 52

Be a connector 51

s Stet AT R4S rebmabbs T ——ss et

(\\\m‘\\y fou,,

;.

~ KGA

7

m e
i

wrha

i

Source: Edelman, Canadian Trust Barometer, 2020
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4, BLURRING LINES;

3. 'Supporting local businéss was the best w'ay young Americ'ans

sought to support others during the pandemic.

Started or significantly increased the way
| purchase LOCAL products/services

onaed goods ana/or IRl 24%

Started or significantly increased the way
| purctuaseNON-LOCAL products/services

Posted or shared cortent on _
social media aboul prevention
Signed a pelitionon & cause m
Made a charitable donation m
to a cause of organization

or organization’s website
Signed a petition being shared m
on social media

What actions have
Wrote or calted my m you taken in the last

political representative three weeks that

\ may support or help

Volunteered in person with a m Cthor panptes
cause or crganization &

: ! (Galect alt that appiy
Voluntesred onling or virtually

with a cause or organization

Other l 2%

™

Source: i
e: Cause & Social Influence, COVID-19 Research Report, Apr 2020
, Apr
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4, BLURRING LINES:

!
12 )

L] L] e
Caring is Canadian. i cANATA
Canadians rely on us to keep them moving. But they also Live By The Leaf

AET . Team Canada
expect more from us — to make their lives better. We

R \ CareMakers
<trive to do that every day, in communities across SRS
Canada. Run a Petro-Canada
Careers

Introducing the Petro-Canada CareMakers

Foundation.
petro-Canada
CF:reMa & Over 8 million Canadians devote their lives to cal ing for loved ones. For family
undation

caregivers, caring is an everyday commitment.

6@\)““‘/ foy,,
e %

%
S A
L=



Getting Ready for the
New. Roaring. 20s.

4, BLURRING LINES;:

Donation
0 ANIMAL SHELTERS
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uer  Vaccinate The Block | Uber

!
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THE I \
i ™ 4
|

partnership with a growing

ation, We're grateful for the help of our NGO

Working in
network of NGOs

There's a lot of effort behind every vaccin:
king with communities to find peoplein need of aride

who are wor!

partners

port our Vaccine Access

and Walgreens to create
rt Corporation (LIsC) and
cine sites for underserved

Donate to sup

Fund
In addition to committing M\&onﬁrg_e‘
the Vaccine Access Fund, which, with help from Local |
ers, allows us t0 fund even more rides to vac!
CRGLEL

their local nonprofit partn
communities. You can help—donatea ridi

s, we've teamed up with payPal
nitiatives Suppo!

gatcher Health Leadership Institute

National
Urban League
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5. EDL l

L

. Organization
vulnerable ge

s working wi
t an adequa

th the most
te share of funding

The nonprofit sector ne
resources on the root ca

36% 48%

eds to focus more
uses of racial inequities

Strongly Agree Neither SO_mewhat Strongly strongly Agree Neither Somewhat strongly
agree agree or disagree  disagree agree agree or disagree  disagree
disagree disagree

So : i
urce: Toronto Foundation, Giving in a Pandemic, Mar 2021
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5. EDIL

The first siX months of 2020 had US
corporate funders pledge nearly
18 times more funding to issues
around racial equity than in the
previous decade combined.”
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Source: Imagine Canada, Wake-Up Call, Jan 2021
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" JUST TRANSITION FOR BHILANTHROPY

e R
- .
l‘ ; i .. % ¥

More Extractive | ——meriTe it

underlying individuals and instEUtions
assumptions  have the right to endlessty
on the role accumulate capitat and make
of capital decisions on how it should be
allocated for the public good.
The preservation of wealth
and power must be prioritized
overthe needs:of peopte and
the environment:

ST Rt %
E AR o 0
i ‘,1_.{
1% SRR Y
3 VS i
SRR R |
{'\

underlying philanthropy that perpetuates ! anthropy Eha shilanthropyt SER R O \.l;:-E.{L

i
approachto  pOWer dynamics between i ﬁi“{
philanthropy givers and receivers, withthe

expectationof a Financial
return to the ultimate benefit
of the investor, even at the
expense of communities:
Eoundations should maintain
control of and grow their
resources indefinitely o exist
in perpetuity.
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Source: Justice Funders, 2021
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PEOPLE & CULTURE.

Is your

HR

ORGAN\ZATION
equipped to Serve as
a strategic partner to
the business?

| & ! 0
. emy to Il’an : d
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PEOPLE & CULTURE.
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Source: Harvard Business School; Strategy, Leadership and Performance Management in the Social Enterprise Sector
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Partner
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